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1. [bookmark: _Toc204831374][bookmark: Chapter1]Welcome message from your Module Leader 	
Dear Students,
A warm welcome to the University of Greenwich and to the Global Entrepreneurship and Innovation module!
This module introduces you to the dynamic world of entrepreneurship, exploring the challenges and opportunities entrepreneurs face in international business. We focus on the importance of innovation, examining how entrepreneurs create, manage, and expand their ventures across borders. You will take on the role of an entrepreneur to develop and grow your own venture, applying theoretical concepts to practical scenarios.
The primary aim of this module is to strengthen your entrepreneurial mindset and innovative capabilities. You will gain both the theoretical understanding necessary to foster international competitiveness and the practical skills to drive innovation in diverse contexts. By working on real-world entrepreneurial challenges, you will also enhance your critical thinking and problem-solving abilities. Whether or not you plan to start your own business, the soft and hard skills developed in this module, such as creativity, adaptability, and strategic decision-making, will be valuable in any career path. If your project ideas have potential, the teaching team will be happy to support you beyond the classroom.
The module is divided into two main parts. The first part covers foundational theories of international business and entrepreneurship, followed by key concepts such as innovation, global competitiveness, family firms, and social entrepreneurship. You will also learn how to conduct a feasibility analysis and develop a business plan, while exploring how to build and manage an international entrepreneurial firm.
The second part focuses on strategies to sustain and internationalise a venture. Topics include international market entry strategies, networks and partnerships, entrepreneurial finance, marketing, intellectual property rights, and digital entrepreneurship.
To succeed, you must engage fully by watching the one-hour pre-recorded lectures, attending the two-hour in-person tutorials, and committing to self-directed learning. Low engagement and poor attendance are strongly linked to underperformance.
This handbook contains essential details on learning outcomes, assessment tasks, schedules, and recommended resources. Please review it carefully at the start of term to ensure you are well prepared.
Module Leader
[image: ]
Dr. Esther Mensah
[bookmark: _Toc194675938][bookmark: _Toc104206380][bookmark: _Toc204831375][bookmark: Chapter2]2. Key contacts (academic queries)
[bookmark: _Toc104206381][bookmark: Chapter3][bookmark: _Toc204831376]3. Module details and learning outcomes
Host faculty: Greenwich Business School
Host school: Executive Business Centre 
Number of credits: 15
Term(s) of delivery: Term 1
Site(s) of delivery: Greenwich Maritime Campus

Aims
The aim of this module is to develop students’ entrepreneurial and innovative capabilities; the theoretical knowledge necessary to promote international competitiveness; and the practical skills to drive innovation within whichever context they find themselves.

Learning Outcomes:
On successfully completing the module, students will be able to:
1. Synthesize and interpret entrepreneurship theories to develop innovative solutions for enhancing international competitiveness.
2. Critically evaluate the market entry strategies that entrepreneurs can follow to internationalize their operations.
3. Critically analyse and justify elements of innovation process within an internationalizing business.
4. Demonstrate the ability to fully engage and comment on real-world cases of global entrepreneurial businesses and showcase your own innovative mindset.
5. Apply the functional knowledge necessary to identify new market opportunities, undertake substantial investigation into the creation of new ventures and demonstrate your understanding of operational challenges in foreign markets.

Glossary:

· A learning outcome is a subject-specific statement that defines the learning to be achieved through completing this module.


[bookmark: _Toc104206382][bookmark: _Toc204831377][bookmark: Chapter4]4. Employability
The following employability skills will be developed by undertaking this module:
· Analyse entrepreneurial opportunities in various countries (e.g., developing and developed).
· Identify innovative business opportunities in the international arena.
· Describe the unique features of opportunities in emerging markets.
· Assess feasibility of an international business idea.
· Understand social entrepreneurship and its contribution to the wider community.
· Analyse the importance of family firms.
· Identify the types of humans, information, and financial resources required for launching and managing an international new venture (e.g. networks).
· Analyse how different countries require different strategies.
· Understand the Intellectual Property (IP) challenges in foreign markets.

You will also develop the following employability skills and will become:
· Effective Communicators.
· Critical Thinkers.
· Able to analyse Social Corporate practices.
· Global in their perspective.
· Knowledgeable about the essentials of business.
· Culturally Aware.

In addition to the teaching and learning activities within the module, additional study support can be found at: https://www.gre.ac.uk/academicskills

Employability resources
You can find out more about the Greenwich Employability Passport at: Greenwich Employability Passport for students.
Information about the Career Centre is available at:
Employability and Careers | University of Greenwich.
You can also use LinkedIn Learning to gain access to thousands of expert-led courses to support your ongoing personal development. More information can be found at:
LinkedIn learning | IT and library services







5. [bookmark: _Toc104206383][bookmark: Chapter5][bookmark: _Toc204831378]Schedule of teaching and learning activities
	Activities
	Description

	Welcome Video from Module Leader 
	Intro - Global Entrepreneurship & Innovation

	• Lecture – Pre-recorded Online Video (1 Hour) 

• Tutorial – 2 Hours
	Main Theories of Global Business and Entrepreneurship (An Introduction to Global Business, Entrepreneurship Theories, and Innovation)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Innovation and Global Competitiveness (Types of Innovation and How Firms Gain Competitive Advantage in the Global Economy)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Social Entrepreneurship (An Overview of Social Entrepreneurship: Diverse Approaches and Their Role in Driving Social Change Through Innovation)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Family Firms (The Role of Entrepreneurship and Innovation in Shaping Family Firms)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	International Market Entry Strategies (How Small Firms Use Innovation to Expand Globally)
Assignment 1 (Brief) Discussion
COIL Kick-off (Student-Led): Students introduced COIL expectations. Teams meet online (outside tutorial) for icebreakers and initial discussions.


	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Feasibility Analysis and Writing a Business Plan (Assessing Feasibility and Crafting Business Plans for Innovation-Driven Startups)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities. (Formative Feedback – Assignment 1)
COIL (Student-Led): Teams select an Ashoka Fellow venture. Deliverable: 1-page profile on the Ashoka Fellow venture selected due end of Week 6.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Entrepreneurial Finance (Innovative Financing Strategies for Startups and Growth)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities (Formative Feedback – Assignment 1)
COIL: Students meet to plan their 5-minute Innovation Pitch Video.

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Building and Managing the Entrepreneurial Firm (Managing and Growing Entrepreneurial Ventures in Global Markets Through Innovation)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities (Formative Feedback – Assignment 1)
COIL: 5-minute Innovation Pitch Video submission. 

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Building and Managing Networks (Strategies for Building and Managing Effective Networks in Global Markets for Entrepreneurial Success)
(Submission of Assignment 1)

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Entrepreneurial Marketing (Leveraging Innovative Marketing to Drive Entrepreneurial Growth)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities. (Formative Feedback – Assignment 2 & Gibbs Cycle)



	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Intellectual Property Rights (Protecting Innovation: Understanding Intellectual Property Rights in the Ecosystem)
Hands-on exercises – including mini case studies, videos, discussions, and group/individual activities. (Submission of Assignment 2)

	• Lecture – Pre-recorded Online Video (1 Hour) 
• Tutorial – 2 Hours
	Digital Entrepreneurship (Wrap up & Exploring Technology Entrepreneurship: Innovating in the Digital Age)
Mini case studies and revision.
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6. [bookmark: _Toc104206384][bookmark: _Toc204831379][bookmark: Chapter6]Assessment
Assessment schedule:

	First sit assessments 
	Deadline or exam period

	Weighting out of 100%*
	Maximum length 
	Pass Mark
	Learning outcomes mapped to this assessment.

	1. Learning Diary (Individual)
	12/10/2026
	30%
	1000 words
	50%
	LO1, LO2

	2. Individual Report

	05/11/2026
	70%
	2000 words
	50%
	LO3, LO4, LO5



*The weighting refers to the proportion of the overall module result that each assessment task accounts for. 

Your assessment brief: 
The minimum passing mark for this module is 50%.

6.1 Details of Assessment 1: Learning Diary (Report)
Choose a venture run by an Ashoka Fellow in a South American, African, or Asian country (do not select ventures from the EU or outside of these contexts). Explain why, in your opinion, the venture is innovative and how it can be internationalized (Globalised).
Support your answer by reflecting on your learning of entrepreneurship and innovation theories, as well as relevant international (Global) business theories. Highlight how you deepened your understanding of these theories during the tutorials.
A key aspect of this diary is drawing upon your experiences working through case studies in tutorials - think about how you applied theories in practice during these sessions.
You	can	find	potential	ventures	at:	www.ashoka.org (Navigate to: Our Community > Our Fellows, then scroll down to Find Ashoka Fellows where you can search by country.)
Include information based on:
· Name of the entrepreneur
· Nature and size of the business (e.g., small or medium/family/social enterprise)
· Product/service offered
· Country or region
· Clearly explain why (example) you believe the venture is an example of social entrepreneurship, intrapreneurship, ecopreneurship, or international entrepreneurship.
· Also explain in detail why it is not the other types.
· Identify one innovative element of the venture with reason?
· Explain whether it is process innovation, business model innovation, service innovation, or product innovation etc., and why?
· Justify why it is not the other types.
· Identify the level of innovation: Is it incremental, radical, new to the region, new to the world, sustaining, or disruptive, and why?
· Reflection: Reflect on your tutorial experiences - How did your group identify the innovative elements of the mini-cases discussed between Weeks 1–5? Which innovation was most impactful and why? Draw clear connections between these (tutorials) discussions and the innovation observed in your selected Ashoka venture.
Example:
“During the tutorial, my group and I worked through the {XXX} mini case and identified {YYY} as innovative due to {ZZZ}. We discussed that {YYY} was most impactful innovation because… Reflecting on {XXX theory/framework}, we concluded that {YYY} enables... In the case of {Ashoka Venture} ”
· Reflecting on your learning of globalisation, entrepreneurship, and innovation 
theories/frameworks, explain how and why the selected Ashoka venture could be internationalised into a new market (as an SME), and through which type of innovation (add name). Your discussion should include:
· Which type of SME and innovation is best suited for the new market (name of the market/country)?
· What market entry mode would be most appropriate and why?
· What adaptations (resources e.g. TOE-I framework) are necessary for successful entry into the new market with innovation?
You may also wish to consider the following:
· What are the unique features of the venture for the new market?
· How can the innovation be implemented in the new market?
· Who are the key partners involved in the market entry process/mode?
· Who supports the internationalisation efforts in the new market?
· Use a mix of primary sources (the venture’s information from Ashoka and website),
contextual data (e.g., country statistics), and academic references.
· Only use reliable sources.
· Use	the	Harvard	referencing	style.
Support available: Academic Study Hub – University of Greenwich
Do not use any concepts, theories, or frameworks that are outside the scope of the module. All concepts must be drawn from the module's teaching resources.
Further details (including structure) about Assignment 1 will be provided during the seminars.

Simplified Marking rubric: Learning Diary
	Marking Criteria
	Marks Allocated
	Description

	Venture Selection and Analysis
	20%
	Choice of venture with solid analysis. Uses multiple sources well. Clear understanding of the venture's main elements.

	Innovation Analysis
	25%
	Very good choice of venture with solid analysis. Uses multiple sources well. Clear understanding of the venture's main elements.

	Cross-Border Transfer Reflection
	25%
	Provides very good reflection on cross-border transfer. Considers key factors. Demonstrates good analytical skills.

	Entrepreneurial Classification
	15%
	Accurately identifies the type of entrepreneurship with well-reasoned justification. Demonstrates clear understanding of entrepreneurship concepts.

	Application of Theories
	15%
	Exceptional application of relevant entrepreneurship and innovation theories. Demonstrates sophisticated understanding and critical evaluation of concepts discussed in class.




6.2 Details of Assessment 2: Individual report
· Business Plan: Create or develop your own start-up business plan or choose an existing SME/family firm from any country. (Please note: the firm should be small or medium-sized; do not select large multinationals.) 
· Whether it is a new firm or an existing one, you need to plan how to take the firm into the global market.
Important: Your chosen business must be different from the idea you submitted in Assignment 1.
· Name of the firm (is it a new start-up or an existing firm?). 
· Provide information about the country.
· Type of firm – small, medium, or family business. Avoid multinationals.
· Did you face any operational or resource challenges when starting? If it is a start-up, you may face scarcity of resources - how do you plan to overcome these challenges?
· Why is your business interesting? What products or services does your company offer? Why should customers buy them?
· How did you identify the need for this product or service? Did you conduct a feasibility analysis? How did you discover the business opportunity or market gap in your country?
· Which market(s) will you enter and why?
· What international market entry strategies will you use and why with examples?
Are you entering with new products/services or adding innovation to existing ones? What type of innovation?
· Develop a new product for the new target market and explain how you will apply the innovation models.
· When entering with new products/services, you must incorporate all types of innovation. 
· How will you manage and expand your business in the selected global market? Will you use networks and why? Who are your main competitors? How will you compete based on your networks?
· How will you market your product/service in the new market? What is your target market segment (e.g., young people, socio-economic characteristics like income)? How will you promote and advertise your business innovatively?
You must refer to relevant theories, concepts, and frameworks such as Porter’s Five Forces, PESTEL, Embeddedness, etc., linking them to your firm and context with examples.
· How will you fund your global expansion in the selected market? Will you seek angel investors, venture capital, crowdfunding? Which innovative funding platforms will you use? Include estimated amounts.
· How will you protect your business’s intellectual property in the new market?
· Will your business idea benefit local communities in the new market (social entrepreneurship, economic impact, investors, etc.)? If yes, how?
· Reflect (based on Gibbs Reflective Cycle) on your learning throughout this module, including case studies discussed in tutorials, and how they helped you complete this report. Examples
· Discuss any difficulties encountered, lessons learned, and steps you will take to improve your learning and performance in similar future tasks. Examples
· Cite your sources properly using reliable references. Include a reference list formatted according to the Harvard style.
· For referencing support, visit the Academic Study Hub: https://www.gre.ac.uk/academicskills
Additional: Use relevant graphs and tables to enhance the clarity and appeal of your report.
Do not use any concepts, theories, or frameworks that are outside the scope of the module. All concepts must be drawn from the module's teaching resources.
Further details (including structure) about Assignment 2 will be provided during the seminars.

Simplified Marking rubric: Individual report

	Marking Criteria
	Marks Allocated
	Description

	Business Idea
	20%
	Does the essay state a clear aim of the business idea and maintain a focus on it throughout?

	Evidence
	20%
	Does the essay bring together literature and relevant information accurately?

	Reasoning
	20%
	Does the essay indicate a comprehensive understanding of how the evidence supports the business idea and how the different elements of the business come together?

	Language and Organisation
	10%
	Is the essay well-organized and logically constructed to achieve synthesis in a logical sequence? Is the essay clearly written, spell-checked, grammatically sound, and referenced appropriately?

	Reflection
	30%
	Reflection on learning from the module and the impact it had on the task.



Coursework is marked on the understanding that it is the student’s own work on the module and that it has not, in whole or part, been presented elsewhere for assessment. Where material has been used from other sources, this must be properly acknowledged in accordance with the University’s regulations regarding Assessment Misconduct.

6.3 Formative assessments: 
Students will receive continuous support throughout the module via formative activities, exercises, and feedback sessions, designed to build the skills and knowledge needed for successful completion of the summative assessments (Learning Diary – Assessment 1, and Individual Report – Assessment 2).
Key formative elements include:
1. Tutorial-Based Mini Case Studies (Weeks 1–5):
· Each tutorial includes hands-on activities and case discussions that allow students to apply theories of entrepreneurship, innovation, and internationalisation.
· These exercises mirror the skills and analytical approaches required for Assessment 1 (Learning Diary), particularly in identifying innovative elements and exploring internationalisation strategies.
2. COIL Project (Weeks 5–8):
· The COIL Video Challenge is a student-led, cross-campus activity that acts as a formative platform to analyse an Ashoka Fellow venture and propose a market entry strategy.
· Although not graded, the COIL project gives students practical experience applying innovation and global business theories.
· Insights from COIL can be reflected upon in Assessment 1 (Learning Diary).
3. Formative Feedback Sessions (Weeks 6–8):
· In Week 6, the Assignment 1 brief will be discussed in detail. Students can ask questions, review the marking rubric, and clarify expectations.
· Weeks 6 and 7 tutorials include opportunities to receive oral feedback on their initial ideas for the Learning Diary (e.g., chosen Ashoka venture, innovation type, and internationalisation approach).
· Week 8 tutorials focus on reflective writing skills and theory integration, helping students finalise their Learning Diary before submission in Week 9.
4. Draft Idea Sharing:
· Students are encouraged to share their Learning Diary outlines or key points during tutorials, receiving peer and tutor feedback to strengthen their arguments.
5. Formative Activities for Assessment 2:
· From Week 9 onwards, tutorials feature exercises like market analysis, feasibility planning, and business model development that directly inform the Individual Report (Assessment 2).
· Week 10 includes a formative session on Gibbs Reflective Cycle to help students prepare for the reflection component of Assessment 2.

6.4 Feedback for summative coursework
To pass this module, you must achieve an overall mark of 50% across all assessments.
For summative coursework, marks and feedback will normally be provided within seventeen (17) working days of the submission deadline, in line with university policy. Feedback will be available on Moodle and will include written comments highlighting strengths, areas for improvement, and specific suggestions for future work (feedback sandwich approach).
In exceptional cases where feedback cannot be returned within the standard timeframe, students will be informed in advance by the Module Leader.

If you do not pass a module at the first attempt, you will likely be eligible for a resit opportunity on the failed assessments. The Progression and Award Board (PAB) will decide whether you will be offered an opportunity to resit. Note that marks on resit assessments are capped at 50% unless extenuation has been applied for and granted. 

6.5  Marking rubric: The detailed marking rubric can be found below and on the module Moodle page under section Assessment Guidance. 
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6.5.1 Detailed Marking rubric: Learning Diary

	Criteria
	Weight (%)
	Exceptional (80-100%): Clearly exceeds expectations with excellent work
	Very Good (70-79%): Meets expectations with minor issues.
	Good (60-69%): Meets expectations with a few noticeable issues but overall demonstrates a good understanding and application of concept
	Satisfactory (50-59%): Meets basic expectations but with some significant areas for improvement.
	Poor (40-49%): Meets minimum requirements but demonstrates several weaknesses.
	Fail (30-39%): Does not meet minimum requirements, with many weaknesses and significant gaps in understanding or application.
	Inadequate (0-29%): Fails to meet minimum requirements with little to no understanding or application of the necessary concepts

	Venture Selection and Analysis
	20
	Outstanding choice of an Ashoka Fellow's venture from a specified region. Demonstrates comprehensive and critical analysis using a wide range of reliable sources, including social media. Offers deep insight into the venture’s unique elements and implementation.
	Strong and well-justified choice of venture. Provides thorough analysis using diverse sources. Demonstrates clear and insightful understanding of the venture’s key features.
	Appropriate choice of venture with solid analysis. Uses multiple sources effectively. Shows a good understanding of the venture’s main components.
	Adequate choice and analysis. Uses more than one source. Identifies the main elements of the venture but lacks depth in evaluation.
	Basic analysis with limited source use. Some key aspects of the venture are overlooked or underdeveloped.
	Minimal analysis. Relies on a single source or lacks proper sourcing. Fails to identify most key aspects of the venture.
	No venture selection or inappropriate/unclear choice. No meaningful analysis or proper sourcing. Topic is described extremely poorly and lacks relevance.

	Innovation Analysis
	25
	Expert identification of one innovative element. Sophisticated analysis and classification (e.g., process, product, business model). Clearly justifies why it is not other types. Accurately identifies level of innovation (e.g., radical, disruptive) with strong reasoning.
	Clear identification of one innovative element with thorough analysis and classification. Justifies why it is not other types. Identifies level of innovation with good reasoning.
	Solid identification and classification of one innovative element. Provides good justification and identifies level of innovation.
	Adequate identification and classification of one innovative element. Some justification provided. Level of innovation identified but lacks depth.
	Basic identification with limited classification and justification. Level of innovation mentioned but not well explained.
	Minimal identification and weak classification. Poor justification and unclear level of innovation.
	No innovative element identified or misclassified. No justification or understanding of innovation level.

	Cross-Border Transfer Reflection
	25
	Highly insightful reflection on internationalisation strategy. Considers SME type, market entry mode, adaptations and key partners. Strong integration of tutorial experiences and theory.
	Thoughtful reflection on internationalisation. Covers SME type, entry mode, and adaptations with good integration of tutorial learning.
	Solid reflection on internationalisation. Identifies key elements and links to tutorial experiences.
	Adequate reflection on internationalisation. Covers basic elements with limited integration of tutorial learning.
	Basic reflection with limited coverage of internationalisation strategy. Weak connection to tutorials.
	Minimal reflection. Misses key elements and lacks integration of theory or tutorial experiences.
	No meaningful reflection on cross-border transfer. No consideration of internationalisation strategy or tutorial learning.

	Entrepreneurial Classification
	15
	Precisely identifies and critically evaluates the type of entrepreneurship. Provides insightful justification and clearly explains why it is not other types. Demonstrates nuanced understanding of concepts.
	Accurately identifies the type with well-reasoned justification. Explains why it is not other types. Clear understanding of concepts.
	Solid identification and justification. Explains why it is not other types. Good understanding of concepts.
	Adequate identification with basic justification. Limited explanation of why it is not other types.
	Basic identification with weak justification. Limited understanding of entrepreneurship types.
	Misidentifies type or provides poor justification. Minimal understanding of concepts.
	No identification or justification. No understanding of entrepreneurship types.

	Application of Theories
	15
	Exceptional application of entrepreneurship, innovation, and globalisation theories. Sophisticated integration of tutorial learning. Accurate referencing using Harvard style.
	Excellent application of relevant theories. Clear integration of tutorial learning. Accurate referencing.
	Good application of theories with some integration of tutorial learning. Mostly accurate referencing.
	Adequate application of theories. Limited integration of tutorial learning. Referencing present but inconsistent.
	Basic application of theories. Weak integration of tutorial learning. Referencing is minimal or inaccurate.
	Minimal application of theories. Poor referencing and no integration of tutorial learning.
	No application of relevant theories. No referencing or integration of tutorial learning.























6.5.2 Detailed Marking rubric: Individual report

	Criteria
	Weight (%)
	Exceptional (80-100%): The report presents an outstanding business idea with a clear aim and consistent focus, integrates literature and evidence accurately, demonstrates comprehensive reasoning and synthesis, is excellently organised and written, and includes deep critical reflection on learning and its impact on the task.
	Very Good (70-79%): The report meets expectations with a well-developed business idea, mostly accurate use of literature, strong reasoning, clear organisation, and thoughtful reflection with minor issues.
	Good (60-69%): The report meets expectations with a generally clear business idea, adequate use of literature, good reasoning, acceptable organisation, and some reflection, though noticeable issues are present.
	Satisfactory (50-59%):The report meets basic expectations with a present but underdeveloped business idea, limited evidence, basic reasoning, some structural issues, and reflection that lacks depth.
	Poor (40-49%):The report meets minimum requirements but demonstrates several weaknesses in idea clarity, evidence use, reasoning, organisation, and reflection.
	Fail (30-39%): The report does not meet minimum requirements, with many weaknesses and significant gaps in understanding, evidence, structure, and reflection.
	Inadequate (0-29%): The report fails to meet minimum requirements, showing little to no understanding or application of the necessary concepts across all criteria.

	Business Idea
	20%
	Highly innovative and clearly aligned with globalisation context; demonstrates deep understanding of entrepreneurship and internationalisation.
	Well-developed and relevant business idea with strong alignment to global context; shows clear understanding of entrepreneurial principles.
	Business idea is mostly clear and relevant; demonstrates a good understanding of the task with some originality.
	Business idea meets basic expectations; some relevance to the task but lacks depth or innovation.
	Business idea is vague or lacks clarity; limited relevance to the task and weak understanding of context.
	Business idea does not meet minimum requirements; lacks coherence and relevance.
	No serious attempt to present a business idea or completely irrelevant content.

	Evidence
	20%
	Extensive and accurate use of primary and secondary sources; excellent integration of theory and real-world data.
	Strong use of relevant sources; good integration of theory and practice with minor gaps.
	Adequate use of sources; some inconsistencies in integration of theory and evidence.
	Basic use of evidence; limited integration of theory and weak support for arguments.
	Limited or inaccurate evidence; weak understanding of research-informed practice.
	Evidence is largely absent or irrelevant; poor understanding of research expectations.
	No evidence of research or completely off-topic sources.

	Reasoning
	20%
	Strong reasoning and critical analysis; clear link between claims and evidence; includes all necessary business actions.
	Excellent reasoning; explains relationships between ideas; may miss some actions.
	Very good reasoning; attempts to explain relationships; some gaps.
	Reasoning present but basic; some actions identified.
	Minimal reasoning; few actions.
	No reasoning or actions; incoherent or unsupported claims.
	No reasoning or understanding demonstrated; completely off-topic or missing.

	Language and Organisation
	10%
	Exceptionally clear, fluent, and well-structured; enhances understanding and engagement; free from errors.
	Clear and coherent structure; minor language or formatting issues that do not hinder understanding.
	Generally well-organised; some clarity issues or minor grammar/spelling errors.
	Organised but lacks polish; noticeable grammar or structure issues that affect readability.
	Disorganised or unclear; frequent grammar and structure issues; difficult to follow.
	Incoherent or unreadable; major issues with grammar, structure, and clarity.
	No structure or clarity; unreadable or not submitted.

	Reflection
	30%
	Outstanding reflection using Gibbs Cycle; deep insight into learning and clear future strategies.
	Excellent reflection with diverse evidence and strong links to learning outcomes.
	Good reflection; some evidence of learning and planning for improvement.
	Basic reflection; limited insight or connection to learning outcomes.
	Minimal or vague reflection; weak understanding of reflective practice.
	No reflection or irrelevant content; lacks understanding of the task.
	No reflection or understanding demonstrated; completely missing or off-topic.




External Examiner
The External Examiner for this module is:
Name: Alex Pietrus
Institution: UWE Bristol's International College
Please note that the role of the External Examiner is to evaluate the overall standard of assessments on the module. They are unable to correspond with individual students about their work. If you need to discuss your marks or feedback, please contact the module leader.









7. [bookmark: _Toc104206385][bookmark: _Toc204831380][bookmark: Chapter7]Resit assessments
Assessment schedule
	Resit assessments 
	Deadline

	Weighting out of 100%*
	Maximum length 
	Pass Mark
	Learning outcomes mapped to this assessment.

	1. Learning Diary (Individual)
	TBC
5:00PM
	30%
	1000 words
	50%
	LO1, LO2

	2. Individual Report

	TBC
5:00PM
	70%
	2000 words
	50%
	LO3, LO4, LO5



If you do not pass this module on the first attempt, the Exam Board may grant a resit opportunity based on your overall results, performance in other modules, and engagement (e.g., attempts at assessments).

Resit marks are capped at 50% unless you have approved extenuating circumstances.
For resits, refer to the original assignment instructions in this guide. Revise your work based on feedback and include a 200-word reflection at the start of your submission explaining changes made or lessons learned. If this is your first submission (due to non-submission), state that clearly instead of providing a reflection.
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8. [bookmark: _Toc104206386][bookmark: _Toc204831381][bookmark: Chapter8]Resource recommendations
The following are suggested readings for the module. Additional, more detailed reading recommendations will be provided for the module topics. 
	Author
	Link to book in Library
	Title
	Publisher
	ISBN

	Peter Drucker
	https://ebookcentral.proquest.com/lib/gre/detail.action?docID=1783911    
	Innovation and Entrepreneurship
	Routledge
	9781315747453

	Robin Lowe, Sue Marriott
	https://ebookcentral.proquest.com/lib/gre/detail.action?docID=477375 
	Enterprise: Entrepreneurship and Innovation

	Routledge
	9780080492650

	Sarika Pruthi, Jay Mitra
	https://url.uk.m.mimecastprotect.com/s/w0mUC1W80T7O0zlcLf4iV3s7T?domain=librarysearch.gre.ac.uk 
	Global Entrepreneurship and Innovation

	Sage
	9781526494450

	
Other useful texts and articles/research papers
· Nazir, M.A., Roomi, M.A. and Khan, M.R. (2025), "Entrepreneurial firms in the crypto era: adoption trajectories and innovation dynamics", Journal of Small Business and Enterprise Development, Vol. 32 No. 8, pp. 18-53. https://doi.org/10.1108/JSBED-11-2024-0580
· Nazir, M.A., Khan, R.S. and Khan, M.R. (2024), "Identifying prosperity characteristics in small and medium-sized enterprises of Pakistan: firm, strategy and characteristics of entrepreneurs", Journal of Asia Business Studies, Vol. 18 No. 1, pp. 21-43. https://doi.org/10.1108/JABS-09-2022-0309
· Maharjan, A., Nazir, M.A. and Roomi, M.A. (2025), "Exploring the intersectionality of ethnicity, gender and entrepreneurship: a case study of Nepali women in the United Kingdom", International Journal of Gender and Entrepreneurship, Vol. 17 No. 2, pp. 163-192. https://doi.org/10.1108/IJGE-01-2024-0009
· Vahlne, J.E. and Johanson, J., 2017. From internationalization to evolution: The Uppsala model at 40 years. Journal of International Business Studies, 48(9), pp.1087-1102.
· Dimitratos, P., Johnson, J.E., Plakoyiannaki, E. and Young, S., 2016. SME internationalization: How does the opportunity-based international entrepreneurial culture matter? International Business Review, 25(6), pp.1211-1222
· Galkina, T. and Chetty, S., 2015. Effectuation and networking of internationalizing SMEs. Management International Review, 55(5), pp.647-676.
· Kontinen, T., 2014. Biohit: A Global, Family–Owned Company Embarking on a New Phase. Entrepreneurship Theory and Practice, 38(1), pp.185-207. Coviello, N. and Munro, H., 1997. Network relationships and the internationalisation process of small software firms. International Business Review, 6(4), pp.361-386.
· Oviatt, B.M. and McDougall, P.P., 1994. Toward a theory of international new ventures. Journal of International Business Studies, 25(1), pp.45-64.
· McDougall, P.P., Shane, S. and Oviatt, B.M., 1994. Explaining the formation of international new ventures: The limits of theories from international business research. Journal of Business Venturing, 9(6), pp.469-487.




9. [bookmark: _Toc104206387][bookmark: _Toc204831382][bookmark: Chapter9]Additional module information
Collaborative Online International Learning (COIL) Activity
This module includes a COIL Video Challenge, an additional international collaboration activity that complements the core learning outcomes. Students will work in cross-campus teams (across Greenwich and partner campuses) to create a 5-minute Innovation Pitch video. The task involves analysing an Ashoka Fellow venture (from South America, Africa, or Asia) and proposing an internationalisation strategy for entering a new market.
COIL Timeline (Weeks 5–8):
· Week 5: COIL kick-off – Students meet cross-campus teams and begin discussions.
· Week 6: Teams select an Ashoka Fellow venture and submit a 1-page profile on their selected Ashoka Fellow (formative).
· Week 7: Teams meet to prepare their 5-minute Innovation Pitch video.
· Week 8: Teams submit their 5-minute Innovation Pitch video.
Link to Summative Assessments:
· Assessment 1 (Learning Diary, Week 9): Students reflect on COIL teamwork, the innovation analysis, and internationalisation strategies explored during the challenge.
· Assessment 2 (Individual Report, Week 11): Insights from COIL can be used to inform global strategy, market entry decisions, and innovation planning in the business plan.
While COIL is not directly graded, it is a mandatory formative activity designed to develop cross-cultural collaboration, communication, and applied entrepreneurial thinking.

Resources:
For assignments and other activities you will have to use the following websites/databases:
· Global Entrepreneurship Monitor (GEM) https://www.gemconsortium.org/
· GlobalEDGE https://globaledge.msu.edu/
· Techlondon - Mayor of London https://www.tech.london/ There are also other websites that could help you with your assessments:
· EU-Startups Magazine https://www.eu-startups.com/
· Techhub Global https://www.techhub.com/
· NWES https://www.nwes.org.uk/
· Startup Google https://startup.google.com/

10. [bookmark: _Toc104206388][bookmark: _Toc204831383][bookmark: Chapter10]Changes to the module
At the University of Greenwich, we value feedback from students, External Examiners and other stakeholders and we use this information to help us improve our provision. Important note: The University of Greenwich will do all that it reasonably can to deliver the module and support your learning as specified in our handbooks and other information provided. However, under some circumstances, changes may have to be made.
This may include modifications to the:
· content and syllabus of modules, including in relation to placements
· timetable, location and number of classes
· content or method of delivery of your module
· timing and method of assessments.
This might be because of, for example:
· academic changes within subject areas
· the unanticipated departure or absence of members of university staff
· where the numbers expected on a module are so low that it is not possible to deliver an appropriate quality of education for students enrolled on it
· industrial action by university staff or third parties
· the acts of any government or local authority
· acts of terrorism.

In these circumstances, the university will take all reasonable steps to minimise disruption by making reasonable modifications. However, to the full extent that it is possible under the general law, the university excludes liability for any loss and/or damage suffered by any applicant or student due to these circumstances.
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